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Crane’s B2B Sales
Driving B2B sales with easy uploading, proofing,  
and reordering.

Crane Stationery, a 216-year-old stationery manufacturer, provides luxury-quality paper products under 

the Crane, William Arthur, Truly Weddings, and Vera Wang Papers brands. In addition to reselling its  

products through an independent retailer channel and direct-to-consumer through its ecommerce site, 

Crane also manufacturers products for third parties. In 2017, the company partnered with Blue Acorn iCi  

and Magento to drive direct-to-consumer sales, brand awareness, and purchase intent, as well as  

simplify ordering and reordering through a B2B portal.



Personalized order status: 

The site allows for a simple view of order status 
for personalized orders that the retailer may have 
in-|process; this is facilitated through an iFrame that 
loads a website hosted at a manufacturing facility. 
On this page, Blue Acorn iCi added the iFrame in  
addition to a customizable contact block. An exter-
nal system, which is largely a personalization engine, 
lists the retailer’s personalized orders along with the 
status of each order, whether it’s shipped, in review, 
or something else.

Crane.com features a gated portal that is 
used by Crane’s extensive, independent retailer 
community. The site offers simplified ordering 
and reordering of boxed stationery and access 
to reseller support downloads. The B2B portal 
also provides a way for retailers to check order 
status and supports proofing efforts. To limit 
shock to retailers, the new retailer dashboard 
features a similar, but cleaner user interface. 
Blue Acorn iCi implemented several critical  
integrations supported by the retailer portal.

For B2B researchers, purchase rates on mobile are up 22%  
in the past two years 

ProofHQ 

The site supports proofing efforts with retailers
so they can review and approve design proofs for
personalized stationery orders that the retailer
submitted. This is done through an integration 
with ProofHQ—an online PDF-annotation system 
that can be viewed in a full-screen mode. With 
this tool, users can mark up within that view for 
things they want to change. After flagging the 
new status, users can submit the proof,  
comments, and markup, while the new proof is 
put back into the dashboard view. Emails with 
updates to the proof are generated, and then 
sent to Crane and the retailer. Additionally, users 
can also download the proof and email it directly 
to their potential customer.

ProofHQ moves feedback and comments out of email conversations and directly onto the creative asset, allowing for specific,  
actionable direction to be provided, speeding up project delivery by an average of 56%
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Electronic Submissions 

The new portal makes it easy for retailers to  
upload files such as artwork or electronic order 
forms. Users can upload multiple files at once, 
which are run against a quality check. Depending 
on the upload type, it will determine where it gets 
sent, which saves time and expedites turnaround 
times. For example, a retailer might want its logo 
placed on a box of thank you notes. The retailer 
could upload the logo and associate it with a spe-
cific order of thank you notes. Then, the program 
would map the submission type to an email ad-
dress so it quickly finds its way into the right hands.

Quickly Build Orders: 

In the B2B portal, ordering new products takes 
place on a customized cart page that has an em-
bedded search bar. Instead of product and cate-
gory pages, the site allows users to add products 
straight from the search suggestions (provided 
by Algolia) on the cart page. Once an item has 
been added, the site leverages quick view to bring 
up a short description with bullets. Once the 
order is built, users go straight to the standard 
Magento 2 checkout. Thanks to stored addresses, 
the checkout is a breeze.

According to a B2BecNews Report, B2B companies ranked “faster 
search” as #3 (out of 21) priorities for new features and functions.

Special Pricing: 

Blue Acorn iCi used Magento’s special pricing fea-
ture that comes out of the box with M2; however, 
native Magento doesn’t allow different configura-
tions for minimum order unity and increment quan-
tity (the ability to limit increases in order amount 
to multiples of a specific number) for a single 
product. Blue Acorn iCi customized the site to allow 
admins to set these limits per product, by creating 
custom attributes.
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